with WeatherStopper and there’s only one result....profitable!
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Rain, hail, heat and wind are no longer a problem on your driving range with WeatherStopper.
The mobile all-weather cover will keep your driving range and practice facilities in action all year
round, thus providing your customers more practice time.

The direct result with the increased patronage will not only reflect in your revenue column but will
indirectly affect other areas of your operation, your bar/food/retail facilities can only benefit.

The WeatherStopper fits up to 12 people and is available in modulated sizes up to 107 feet!

NO CAPITAL OUTLAY! 0 AR RCACATCA T

There is no need to outlay valuable resources to buy a WeatherStopper for your golf course.
An attractive operating plan is available which means players on the practice range are paying
for WeatherStopper while club funds are being directed to other important areas.

About six buckets of balls a day will pay the rental on a WeatherStopper and all maintenance
costs are included. There’s no more to pay, that’s guaranteed.

ATTRACT NEW CUSTOMERS AR ACA A

With your point-of-difference in having the WeatherStopper providing welcome relief from the
weather will no doubt attract new customers. More customers mean more money!

BUILT-IN LIGHTING VAR AT

The WeatherStopper comes with its own lighting for the players tee blocks, thus allowing your
customers to play into the night. Once again, adding more dollars to your business.

UV REDUCTION RN

As we all know it is proven the sun’s rays have a direct link to skin cancer. With governments
realising this, it is your duty-of-care to protect your customers from the sun.

The WeatherStopper will not only protect your customers but you
from potential litigation.

ADVERTISING OPPORTUNITIES

Opportunities do exist for further revenue dollars via selling signage
on the WeatherStopper. And the WeatherStopper can easily be
moved by a single operator thus avoiding wear and tear on your grass.
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“As a professional golfer, I have spent
countless hours in the sun and 1 know
how important it is to be protected.
pe e The WeatherStopper will shield you

; a from the sun's harmful rays”
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Nick Owen
General Manager, Emerald Lakes Golf Club, Gold Coast

“Weather Stopper has added a new dimension to our driving range and
significantly increased our turnover in this area. The biggest advantage has
been in keeping the range operating through some of the hottest weather,

the players are well protected and the revenue streams are not interrupted.”

Steven Fitzroy
General Manager, The Palms, Sanctuary Cove

“There has been a real increase in turnover, with the number of players and the
mber of buckets of balls sold since Weather Stopper was introduced on the
ear. There was a huge demand during the extremely hot

pened day and night. Weather Stopper has certainly
ge and the huge reduction in down time

Denis Taylor
Chief Engineer, Hyatt Coolum Resort

“Mobility has been a major factor in the success of Weather Stopper on the driving
range. Because of the ease of operation, the Weather Stopper is able to be moved
about every third day - it takes one operator only a few minutes to shift it to a
new location. We are able to utilise areas that are usually not used for practice
by simply moving the Weather Stopper to the extremes of the practice tee. This
means less demands on the turf and during the extremely hot summer, players
were able to be stay out longer without the discomfort of playing in the open.”

www.shade-sails.net

www.shade-sails.net

A Division of SkyShades USA



